
Diction Board

True value

Honest Products

cradle-to-grave


'Our planet', 'Our Society' and 'Our family'


Responsible production


safe and fair


mutual value creation


transparent communication

considerate behaviour


timeless, enduring and passed on


better tomorrow


Inspiring Change


longevity


Empowering Relations



clear functionality

mindful and sustainable lifestyle


CO2-neutrality

Calm environments composed atmospheres


sustainable future


Responsible choices


balance and transparency


soft forms, rich textures and curious details


Global skills and traditions

ethical and sustainable practices


Competitor Analysis

Website Board

#fermlivingboutique

Business in balance

Responsible living Authentice Designs

Feel at home

#LIVINGwithferm#fermliving

Social Media Board

Instagram

Pinterest

 A uniformity in highlights icon
 Subtle demonstration of being sustainable 

and transparent brand
 Good at responding to each and every 

comment, enquiries etc
 Suggestive caption for styling the product
 Informative & educative content, talking 

about the inspiration, sustainability and 
creating a sense of aspiration.


Social Media Board

Linkedin

Fa
ce

b
o

o
k

Tw
itter

Youtube

SEO Board
Site Audit

Feedback Board

Acknowleding, informative, professional tone.

Customer Satisfaction:

 Customers are mostly satisfied with their 
services and designs. The designs are interested 
and makes the customer want to buy

 Though the overall rating of Ferm Living is pretty 
good, it lacks in communication, delivery and 
packaging of products on time and providing 
good customer service.


Conscious Custom madeDIY Meet the Materials Smart care

Website Board

User guide

Explanatory

Suggestive

tapping emotions

Indicative of happy feelings

User guide

Social Media 
Board

 Color coordinated

 Engaging the user in conversation

 DIY

 Incentivizing




Suggestive and engaging




Incentivize




Diction Board

Independent, confident & unique

Sustainable Organic blues Earthy rustic browns and peaches

#feelthefibre #himla_ab #organicblues

Creative variations in a meaningful way

DIY use of suggestive words

Use of playful phrases emphasizes on simple living

use of adjectives as nouns

personified uses

responsible materials earth friendly    Trendy yet environment conscious

Rich color scales

Environment friendly

 Get inspired approac

 Engaging the use

 DIY

 Playful elements

Social Media Board

 Pinterest posts 
are same as 
Instagram post

 Images with 
earthy, clean loo

 Both product and 
lifestyle shoots

Social Media Board

 Most of the videos are audio les
 Content is not engaging and dull , plus all platforms have similar to same conten
 Some setting up videos but are very slow which might demotivate the user or viewer to leave the 

viewing in betwee
 Zero likes on videos and just 21 Subscribers

Process videos on how to use the 
textiles or how to style them

Styling videos

Slideshow of images

Website Board

Social Media Board

Diction Board

Use of word earth instead of planet or environment sophisticated

#natureinspired #goodfortheworld #ecofriendly #greeninitiatives

use of adjectives as nouns

Light BoldIndividual Effortless

Refined Tradition Respect Custodian

Earth

SEO Board

Recycled Plastic Soft HempEcalyptus Lyocell Meet the Materials

Website Board

Responsible materialsProduct quality and durability

Responsible end-of-life

Responsible transport

Social Media 
Board

 Using brand taglines and slogans as 
hashtag

 Did you know trivias and FAQs as caption
 Color coding the highlight
 Following a color theme through grid
 Human based posts

 Interviews with own products, part 
of personificatio

 DIYs and how to us
 Use of animations and cartoons to 

deliver a messag
 making memes of products

Social Media Board

 Facebook sho
 more product focused 

images than human
 shopping links in captions

 Color and theme-
based story

 Mood board-
worthy aesthetic 
images which 
can be save

 Concept shoots 
rather than 
product shoot

Diction Board

comfortable earth

chillest fiber

earth to everyone

chillest fiber

open mind, closed loops

stuff that makes our fluff

soooft

meet the materials

welcome to better bedding

#knowwhatyouaresleepingin #softonyousoftonearth #keepearthcomfy

soft on you, soft on earth

use of superlatives Use of word earth instead of planet or environment

Use of playful phrases Asserts emphasis in the meaning

use of adjectives as nouns

Personifying products

responsible materials earth friendly water saving

Feedback Board

Customer Satisfaction

 Color and theme-
based story

 Mood board-
worthy aesthetic 
images which can 
be save

 Concept shoots 
rather than product 
shoot

Created Pinterest boards based on insights 

 82% of total population uses social media
 Urban Population: 83.1%
 social media users: 54.7% Female &  45.3% Male
 Time spent on social media daily: 2hr 14min
 Time spent on Instagram daily: 29min
 Instagram Usage: 60.7%

 Drivers for online purchase
 Free delivery 60.8%
 Coupons and Discounts 45.7%
 Easy Returns 38.7%
 Customer Reviews 37.7%
 Next day delivery 33.2%
 Simple online checkout 32.8
 Loyalty points 30.8%
 Guest check out 22.4%
 Eco friendly credentials 17.6%
 "Likes" and comments on social 17.4%
 Interest free installment option 16.3%
 Exclusive content 11.9%
 Live chat box 10.5%
 Click and Collect 8.3% Competition 7.5%

 Age: 35-45 years
 Interest: Sustainability enthusiast, interested to keep 

their house decorated
 Browsing habits: They search a lot of brands before 

shortlisting the desired products
 Add facebook shop (audience with buying power
 Brand to be part of sustainable communities : 

@ecofriendlyandsustainableliving: 24k followers 
9posts a wee

 @CSR/sustainability professionals 6.3k followers 5 
posts a da

 Gender: All gender
 Post once a week with brand related content

 Create visually appealing and high-
quality pins

 Use Pinterest SEO to optimize your 
pins and boards

 Collaborate with influencers and other 
brands.

 Creators:
 Utilize Pinterest Ads
 Create a consistent brand image
 Utilize Pinterest's Rich Pins feature
 Engage with your followers.

 Instagram Insights
 Instagram Ad Reach 159.8 million
 Potential reach of ads on Instagram 47.8%
 Instagram Ad reach 57.2%
 Female Instagram Ad reach 42.8%
 Male Instagram Ad reac

 Brand Discovery Drivers on SM
 Social Media ads 26.7%
 Social media comments 17.4

 Engagement with digital marketin
  Research brands online before purchase 

51.6%
 Visited brands website in past 30 days 

56.6%
 Clicked or tapped on a sponsored social 

media par in past 30 days 13.2%

 Time spent using the internet on
 Mobile: 3h30m Tablet/PC: 3h34m

 Use of internet for:
 Researching brands 57.2%
 Finding new ideas and inspiration: 50.8%
 Researching how to do things: 65.1

 Use of SM:
 To look for or buy things: 23.7%
 To purchase things: 18.1%
 To find content from brands: 17.6%
 Weekly online shopping activities: 57.8
  Consumer goods sold each year in home decor: 132.7$ billion

 talk more about the planet because products are very limited in shapes, colors, and sizes

  ADD-ONS for logos based ON the theme

  Client reviews, Insta takeover, collection stories, awareness terms, seasonal edits, lookbook covers

  Stamps, icons, solids, fabric textures, fabric manipulation

  process, deals, discounts, offers, celebrations, BTS, linking posts or youtube or Pinterest, giveaways

  reels, show direct sourcing, show utmost transparency, how to maintain and take care of the product, how to upcycle, increase 
the life of the product, how to co-ordinate sets, how to style, Human interaction with the product, nature shots, materials, hinting 
posts, seasonal color grid, Introduce collection in form 3:1 grid Use a carousel to display individual products that highlights the product 
details. Introduce the Instagram filter of the brand

Bio: 

Profile Image:

Highlights:

Visuals:

Stories:

Posts:

USA Market Insights for Social Media

Social Media Strategy 

 Insights for US Video Conten
 Instagram. 43.2%
 Music Video 37.3%
 Comedy/Meme/Viral 33.3%
 Tutorial or How-to Video 25.2%
 Video Livestream 22.8%
 Educational Video 20.1%
 Product Review 22.0%
 Sports 24.3%
 Gaming Video 16.8%
 Influencer Videos and Vlogs

 Get acquainted with Gen Z
 Share the Care
 Stretch the social experience
 Present Urban Living experience
 Educate and Inform about sustainability
 Bring life to the products
 Give personalized offerings
 Be transparent
 Product Focused in an informative way
 Talk end to end sustainability
 Extend after-purchase benefits 


Social Media Calendar Sep-October 2023 

Social Media Calendar Dec-Jan 2022 

Social Media Calendar June-July 2023 

Source: https://www.hootsuite.com/

Source: https://www.hootsuite.com/

Source: https://www.hootsuite.com/

Source: https://www.hootsuite.com/

Source: https://www.hootsuite.com/

Source: https://www.hootsuite.com/

 #Averyhomegrow
 #SustainablySnuggly
 #EcoBeddingGoals
 #ComfortMeetsConsciousness
 #GreenDreams

Selected Hashtags

Instagram Account - link

https://instagram.com/not_averyhomegrown?igshid=MzRlODBiNWFlZA==

